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Ice Breaker 



It CAN Happen to you !!



What will you do?

Virginia Tech 2007

33 Dead, 25 injured

Northern Illinois 2008 

6 dead, 21 injured

University of Alabama 2010
3 dead, 3 injured

Monash University 2002

2 dead, 5 injured

La Trobe University 2007, 1 student stabbed



The Inevitable Has Occurred, What Next?



COMMUNICATION – A Unified Message

WHEN THE INEVITABLE CRISIS OCCURS, YOU WILL BE ON THE FRONT

PAGE OF EVERY MAJOR NEWSPAPER, YOU WILL BE LEADING EVERY

NEWS BROADCAST NATIONALLY, POSSIBLY INTERNATIONALLY

AND YOU HAVE NO CONTROL OVER THIS.

YOU DO HOWEVER, HAVE CONTROL OVER ONE VITAL FACTOR……

HOW YOU ARE PERCEIVED

TO HAVE HANDLED THE INCIDENT. 



COMMUNICATION – Controlling The Message



Communication Strategy



COMMUNICATION - Stakeholders
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Communication Mediums



Communication & The Internet

Nielsen On-line 2010



Most Visited Australian Sites

1. Google (search engine)

2. Facebook (social networking)

3. You Tube (video sharing)

4. Wikipedia (online encyclopaedia)

5. EBay (online shopping)

6. Ninemsn (news / email / messaging)

7. Windows Live (email / messaging)

9. Bing (search engine)

8. Blogger (blog publishing)

10. Yahoo (news / email)

Nielsen On-line 2010



Do you join the Social media Bandwagon?



Why Social Media?

• Established in 2006

• 2008 – 3 million user accounts

• 2009 – 8 million user accounts

• 2011 – 225 million user accounts 

• 25+ Billion tweets in 2010, avg 750 / sec

• 4000 tweets / sec in minutes post Bin Laden death

• 10/5/11 US Secret Service created an account.
Twitter.com

• 500+ million accounts

• 250 million active users access on mobile devices

• Average user has 130 friends

• 85% (425 mill) college / uni students

• 50% active users log in every day

• 30 Billion pieces of content shared every month 
Facebook.com



Social Media Communications

163,000 9,000

2010 QPS Child Abduction Alert

12 Mins 15,000 

re-posts

Conventional 

Media

Facebook

“Not just a silly toy”
QPS Media Director, Ms Kim Charltom



Social Media Communications

eGov AU

Craig Thomler's professional blog

Queensland Police demonstrate best practice emergency communications 
management via social media

The floods across Queensland, and in other parts of Australia, over the past few 
months have been a national tragedy.

They have also been a wake-up call to communications and media professionals 
across government on how to effectively inform and engage the public via social 
media.

Queensland Police, through their twitter account, @QPSMedia, Facebook page, 
Queensland Police and YouTube channel, have demonstrated world's best 
practice emergency communications management through social media.

eGov AU,  Monday, January 24, 2011

http://egovau.blogspot.com/2011/01/queensland-police-demonstrate-best.html


UoM Social Networking

13,372 6,717

May 2011, 50 Posts & 678,589 Post Views

YTD,  2,500,000+ Post Views 



Final Word…..

• Social Media has grown to such a phenomenon that it can no 
longer be ignored.

• It certainly has it positives, just ensure you can identify and 
control the negatives should they occur.

• Network Communication Strategies & Technology Mediums.

• I hope this presentation has provoked some thought and 
discussion over the best methods of emergency 
communications at your higher education institution.



© Copyright The University of Melbourne 2009

Questions?


